Amherst Soccer Association
Facts and figures to use for AIM ad sales:
· This is the 30th year for the AIM Tournament

· First time we have NOT held it on the holiday weekend

· 6000 players and their parents and siblings will attend
· Half of the teams travel from outside the Buffalo area

· Over 700 hotel rooms are booked Friday and Saturday

· Past advertisers have told us they have had fantastic delivery business to hotels all weekend

· Restaurants – suggest a coupon to be placed in a dedicated “where to eat” section of the program

· Product or in-kind donations may be accepted in lieu of cash donations (see Marty Ott)

· Amherst Soccer is the largest youth organization in Amherst and Western NY

· Amherst Soccer is the largest soccer club in NY west of Syracuse

· Amherst Soccer has 2500 annual participants in various programs from September thru the following July

· The club is represented by players from all of the school districts and private schools in the area

· Supporting youth activities and local families can result in business choices being made 

· We encourage our membership to patronize our advertisers

· Over 6800 names in our database for email contact

· www.amherstsoccer.com  had 130,000 visits last year, and over 6 million page hits
· Advertising is available on the web site at certain levels 

Additional target advertising opportunities:
ASA offers a business an excellent opportunity to target a family oriented Amherst base with signage and coupon or discount offers:

· ASA has a dedicated practice and meeting facility that is open from September to the following May, seven days per week for practices and games.  

· Our Village Glen facility has seasonal visits of over 2500 people for our U8 program, 2000 children and parents for our U6 program, 19000 travel league players from age 8-19 and an estimate 9500 parents and siblings who may stop by to drop off, pick up or watch practice.
· ASA has a disabled players program that attracts 40-60 (1000 people viewing your ads) families each winter.  Sponsorship opportunities are available.

· During the summer months or soccer non-use periods, the space is used by UB teams,  youth softball and baseball clubs, cheerleaders, school teams and  fitness and rehab businesses creating a wider base of viewers of advertising beyond soccer
· Signage at the Village Glen has the potential to be viewed 35000 times children and adults over the course of our indoor season.  

Contact Marty Ott (tournament@amherstsoccer.com) or Rob Anderson (president@amherstsoccer.com) for more information

